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& Abstract

In this study, a quantitative analysis of 786 publications produced
over a year at the University of the Americas Puebla was car-
ried out. The study is focused on the management of external
communication and the strategies adopted in response to the
unexpected emergence of SARS-CoV.-2 (COVID-19). The vari-
ables under analysis covered the presence, response, generation,
suggestion and typology of the publications. The results reveal
that the circumstances triggered by the pandemic led to a sig-
nificant increase in the number of followers of the educational
institution, suggesting a greater need to establish effective com-
munication with the educational community in times of crisis.
The prevailing need to develop a comprehensive communication
strategy is concluded, emphasizing the adaptation of specific
visual elements for each audience segment, the strategic incor-
poration of hashtags and other essential components to maxi-
mize the impact and resonance of the publications. This study
provides a basis for the planning and execution of more effective
communication strategies in university environments, especial-
ly in crisis situations, with the objective of maintaining a strong
and meaningful connection with the educational community and
other key stakeholders.
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& Resumen

En este estudio se llevé a cabo un andlisis cuantitativo de 786 pu-
blicaciones producidas a lo largo de un afio en la Universidad de
las Américas Puebla, centrdndose en la gestién de la comunicacion
externa y las estrategias adoptadas en respuesta a la inesperada
irrupcién del SARS-CoV-2 (COVID-19). Las variables objeto de
andlisis abarcaron la presencia, respuesta, generacion, sugerencia y
tipologia de las publicaciones. Los resultados revelan que las circuns-
tancias desencadenadas por la pandemia condujeron a un aumento
significativo en el nimero de sequidores de la institucién educativa,
sugiriendo una mayor necesidad de establecer una comunicacion efec-
tiva con la comunidad educativa en momentos de crisis. Se concluye
la necesidad imperante de desarrollar una estrategia de comuni-
cacion integral, haciendo hincapié en la adaptacién de elementos
visuales especificos para cada segmento de la audiencia, la incor-
poracion estratégica de hashtags y otros componentes esenciales
para maximizar el impacto y la resonancia de las publicaciones.
Este estudio proporciona una base para la planificacion y ejecucion
de estrategias de comunicacion mds efectivas en entornos univer-
sitarios, especialmente en situaciones de crisis, con el objetivo de
mantener una conexién sélida y significativa con la comunidad
educativa y otros stakeholders clave.

Palabras clave: Comunicaciéon externa, Facebook, publicacio-
nes, institucion educativa
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’-)YF he SARS-CoV-2 (COVID-19) pandemic drastically changed the
)ﬂ way the world operates and the way in which social networks
X affected the daily lives of their users was no exception. These
platforms became essential for a society that needed information about
the phenomenon around and the consequent actions that influenced
different aspects of life, such as academic and college.

The present research work analyzes the case study of the University of
the Americas Puebla (UDLAP), where an intensification of its communi-
cation efforts on the Internet is observed through a content analysis of
786 publications. social Facebook. In addition, this research article ex-
hibits an evaluation of the content, the growth of its presence and the
direction of communication that was handled in general.

Starting on December 31, 2019, the date on which the SARS-CoV-2
(COVID-19) outbreak in Wuhan, China, became known worldwide,
global attention turned to this location, monitoring the progress and
evolution of the virus and its contingency. Four years after this histor-
ic event, public institutions continue to report on the virus, disclosing
its main variants, consequences and propagation data. A multitude of
interactive data visualization platforms have been released, drawing a
clear image of the presence of the virus. On February 28, 2020, the
first confirmed case was established in Mexico, on March 11, the World
Health Organization declared a pandemic and on March 18 the first
death was recorded in Mexico (Saenz Guzman, 2021).

The contingency actions and compliance with the safety (or precaution-
ary) measures established by the federal government led to the closure
of some educational institutions in Mexico on March 17. From this moment
on, the number of infections increased and unfortunately there were
many human losses. Local governments, in coordination with the Federal
Commission for the Protection against Sanitary Risks (Cofepris), reacted
to the health emergency intuitively and the international communica-
tion on the subject caused uncertainty and paranoia among the population,
in accordance with what the established health bureau, causing some
disagreements towards what the federal government dictated.
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Distancing prevented in-person communication and attention; The in-
stitutions of authority opted for virtuality and digital media, and just as
“in the midst of this context, concern arises about the management of
risk communication by the governments of Latin America” (Cardenas
Ruiz and Pineda Rodriguez, 2022, p. 75), that also arose, on the part of
educational institutions, the concern to stay connected to guide, alert
and direct students, teachers, applicants and the population in general
from the administrative standpoint.. There was a latent need to main-
tain a connection and social networks were the appropriate means to
reach multiple users with a single broadcast of the message.

& External External communication is defined, according to Esteban, Garcia, Narros,
communication Olarte, Reinares and Saco (2008), as the transfer of information that is
made to external audiences (stakeholders) and to those agents that are
contained in their environment and social context, which are foreign to
the institution that issues the information and that exercise is carried out
massively, based on what Portillo (2012) proposes. External communica-
tion is an internal exercise that is managed and planned to be launched
externally.

The objective of this information transmission process, according to what
Loza (2018) points out, aims to “establish quality relationships between
the institution and the mentioned stakeholders, seeking to strengthen a
type of reputation and public image consistent with its activities and
purposes” (p. 32). Burgos and Miranda (2021) point out that this ob-
jective also seeks to create, maintain and improve these relationships.

The external communication of institutions plays a fundamental role in
the way they relate to the outside, and also creates a communication
bridge with those who are outside of it, but who, in some ways, main-
tain a relationship with it. This resource has become an essential part
of communication, and seeks to create trust, authority and, to a large
extent, a response to their social responsibility as public institutions and
even in the private sphere as brand values.

External communication of university educational institutions

The external communication that universities manage, according to
Mujica (2020), is to build precisely this bridge that we mentioned in
previous paragraphs, but something interesting that should be high-
lighted is that it seeks to create relationships with students, the media,
and parents. On the other hand, Simancas Gonzalez and Garcia Lopez
(2022) affirm that, through this practice, universities seek to transmit
their brand, prioritizing the student as the audience. From this, we can
point out that for universities, creating, nurturing and fostering a rela-
tionship with their students is an activity of prime concern that they
look forward to strengthening.
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Regarding the objective that is proposed in the context of university
educational institutions, it is to establish relationships with students, as
we had pointed out, but there is also an intention to disseminate the
organization of events, transmit news that revolve around college and
announce everything related to the internal academic activities of the
organization, such as school movements, such as time frames for reg-
istrations, re-registrations or others. Based on this we can observe that
universities seek to use this practice as a means of communication and
to keep students informed, mainly, of what happens within it and what
could be topics of interest to them.

In order to reach the desired audience and in the correct way, prudent com-
munication instruments must be selected for this purpose. We understand
these, according to Sal6 (2005), as those that the organization is going
to implement to develop its communicative action, which, according to Li-
baert (2005), will be selected based on three elements: 1) the message,
that is, what what you want to communicate, 2) the objective, what you
want to achieve, and 3) the audience, that is, those who receive the message.

Therefore, as Portillo (2012) states:

In this sense, the development of effective external communication
must start from the strategic use of communication instruments
which favor the recognition by external sectors of the university en-
vironment of the social efforts developed by these organizations and
the possibility of being selected within the academic offer in your
region. (p.1)

For this reason, social networks provide a different way to broadcast
messages. Their level of assertiveness will be established according to
their strategic implementation, which will depend on whether the market
they are directed to is considered, as well as the possibilities of commu-
nication and interaction.

Social networks as a means of communication

Social networks are “a set of online computer tools that allow the man-
agement of contacts” (Aguilar and Perez, 2012, p. 3) and, consequently,
the issuance of messages and the interaction with them, as well as with
the administrators. of each social network.

There are various social networks with focuses mainly on work or social is-
sues, and with more or less limited interaction proposals, but in Mexico,
according to Statista (2022), the most used social network is WhatsApp,
whose main limitation is that it is requires a cell phone number that can be
registered as a business or personal to be able to generate interaction,
the sending of information becomes more personal and its reach is not
as broad as the second most used social network, which is Facebook,
and offers a greater number of ways to interact.
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Gurevich (2016) raises five points of analysis for Facebook:

1) The way in which Facebook, from a biographical model, organiz-
es our time as a record of life, as a personal identity service,

2) The present as the governing time of the platform, which pro-
poses a pedagogy of use linked to the recent, a streaming of “live”
publications produced in unitary moments,

3) In a primarily visual network, [...]

4) We think of interactions between users (like, comment, share,
tag, mention) as the way in which publications manage to endure in
the ephemeral, the way in which the problem of time is articulated
with it for the visibility of interaction,

5) We analyze the Home page as a “place” where user activity and
the interface activity converge as a macro enunciator, and then, we
rethink the platform-user relationship as a power relationship. (pp.
219-220)

These five points of analysis help to raise all the benefits that Facebook
provides to administrators and users, since from this life record it is pos-
sible to recover the publications of the universities from March 17,2021
to 2022.

The present tense defines the temperature of the message, under-
standing it as the way in which the context helps to propose the way
of communicating, being sensitive to the environment; The fact that
it is @ mainly visual network means that there is constant design work
and most likely there is a graphic code for the type of messages to be
published; The interactions that are expected to provoke range from a
simple like to the sharing of information, generating a power relation-
ship, where the user has the power to transmit or share a message with
a feeling of being aware of what is happening in day to day and by doing
so it gives power to the sender because it sends important messages
worth sharing.

For these reasons, the publications made by the University of the Americas
Puebla during the established time have been analyzed to understand
how it issues information and the interactions produced.

UDLAP is a private university located in the magical town of Cholula in
the state of Puebla, Mexico. It is divided into four vice-rector's offices
(Academic Vice-rector's Office, Administrative Vice-rector's Office, Stu-
dent Affairs Vice-rector's Office, Finance and Institutional Development
Vice-rector's Office) and five directorates (Information Technology Di-
rectorate, Institutional Planning and Management Directorate, Cultural
Diffusion Directorate, Security Directorate and Directorate of Medical
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Services). In turn, the vice-chancellors and directorates are subdivided
into various instances. Officially, the UDLAP manages different Facebook
pages for the agencies, as shown below in Table 1:

Table 1. Facebook pages of the different unLAP agencies

UDLAP INSTANCE Facebook page name

Rectory

Art Chapel UDLAP Art Chapel

Academic Vice-Rector's Office

Research and postgraduate studies UDLAP Postgraduate Programs
Exchanges UDLAP International
Linking with graduates uDLAP Graduate Community
Professional development UDLAP Professional Development Center
School Services UDLAP School Services
Football UDLAP Aztecs

Vice President of Finance and
Institutional Development

Lottery UDLAP Lottery

ubDLAP Consultants uDLAP Consultants

General Directorate of
Information Technologies

Servicedesk Servicedesk

General Directorate of Planning
and Institutional Management

UDLAP TV UDLAP TV

College Connetion ubLAP Connetion

Source: self-made.

These Facebook pages are used to provide relative and specific infor-
mation to what each instance concerns, without covering information
of interest to its audience in general, so we can say that the Facebook
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page that is most relevant to your relationship with the external public
is the one called Universidad de las Américas Puebla, which serves as
the university's main Facebook page.

@ Methodology For the purposes of this study, a period spanning from October 17,
2020 to October 17, 2021 was analyzed, such period includes a before
and after of the SARS-CoV-2 (COVID-19) pandemic in Mexico.

The variables that were analyzed were those proposed by Marin-Gutierrez,
I, & Gonzalez, K. O. (2018) to understand the effectiveness and activ-
ity of the brands: presence, response, generation, suggestion and the
type of publications made in the social network. These variables are de-
scribed by the authors as follows:

1.Presence: Refers to the number of fans or followers on the
brand's social network page and the number of publications on
said page.

2. Answer: This variable addresses the number of like reactions or some
similar gestures of users in the publications of the page or social
network profile that is being analyzed.

3. Generation: Generation is the number of comments that have
been made on the publications found on the social network page.

4. Tip: This variable considers the number of times a publication
was shared or recommended.

5. Type of publications: It tells us about the nature of the file that
was shared on the brand's page or social network profile, these
can be images, links or videos.

Regarding this variable, we can observe that it can also be classified
from concepts that refer to the type of information that these publica-
tions represent, in the case of universities: events, academic life, courses,
internal news, etc.

Something that we believe is relevant to this research work is the way
in which some variables relate to each other. Within the proposed pro-
posal, the interaction variable is considered, which is obtained from
the association of the variables presence, response, generation and
suggestion. On the other hand, Gutiérrez et al. (2018), analyzing Cas-
tello (2012), Oviedo-Garcia, Munoz-Exposito, Castellanos-Verdugo and
Sancho-Mejias (2014) and Buhalis and Mamalakis (2015), propose the
fusion of the response and generation variables to know what It would
be engagement. The formula to know this attribute is the following:
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engagement = ni (nr + nc + nco)np
ni= number of interactions in the period analyzed.*

nr= number of reactions in the publications of the period
analyzed.

nc= number of comments on the publications of the period
analyzed.

nco= number of times in which the publications of the ana-
lyzed period were shared.

np= number of total publications of the period analyzed.

By knowing the result derived from the formula presented, we could
obtain a number that serves as a comparison parameter between two
or more pages or profiles of social networks, in such a way that we can
have an overview of which of these platforms is being more effective for
the company or brand.

Another perspective that was analyzed in this research work was how
the communication strategy of each of the universities evolved in rela-
tion to the context before and during the pandemic.

Quantitative analysis

For the quantitative analysis, a count of the response variables, number
of comments, generation, suggestion, type of publications with respect
to the format and with respect to the content in the period analyzed
(count carried out on January 22, 2022), was carried out. found in table 2.

1 When we talk about interaction we refer to the sum of the total reactions obtained, the num-

ber of comments and the number of times the content was shared.
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Table 2. Analysis of the variables that make up engagement

VARIABLE: PRESENCE (NP)

UDLAP
Number of analyzed publications 786
Number of followers 19 367

VARIABLE: RESPONSE (NR)

Like 80076
Love 31626
Hug 2 880
Sad 3233
Hahaha 842
Wow 1606
Angry 1442

VARIABLE: NUMBER OF COMMENTS (NC)

Total comments 10 335

VARIABLE: GENERATION

Positive comments 8154

Negative comments 2181

VARIABLE: SUGGESTION (NCP)

Total times the content

has been shared 30016

VARIABLE: PUBLICATION TYPE

Type of publications (format)

Posts with video 237

Posts with image 549
Number of images published 588
Links 365

Type of publications (type
of information)
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Teaching 88
Events 196
Courses 81
Same university 732
Ephemeris 133
Contingency
ENGAGEMENT 41566 344.31

Source: self-made.

Continuing with the formula proposed in previous sections, the engage-
ment of the Universidad de las Americas Puebla from October 17, 2020
Continuing with the formula proposed in previous sections, the engage-
ment of the Universidad de las Americas Puebla from October 17, 2020
to October 17, 2021 turns out to be 41,566,344.31. It can be seen that
the most used form in terms of reactions is likes, that comments imply
only an eighth of the reaction of likes, which is undoubtedly intuitive for
the followers of this university social network. Sometimes it is simpler
to share a post than to say something about it, since the numbers indi-
cate that suggestions are made three times more often than something
is commented on. It is also worth mentioning that more static images
are used than video. In this regard, it stands out that in this period the
publications revolved around the university itself, followed in numeral
by the events carried out by the university and, thirdly, by anniversaries.

Qualitative analysis

For the qualitative analysis, an evaluation of what has happened with
the publications will be presented with respect to the response variable
with the greatest number of reactions, the generation variable that will
observe the positive and negative comments and finally the suggestion
variable that corresponds to the times shared. .

The variables that were analyzed are grouped into seven categories:
response, generation, presence, suggestion, type of publication, classifica-
tion of publication according to content, and guidelines regarding the
composition of the publication, which will be presented below.

Response variable
For the response variable, the three publications with the most likes,

I love it, it saddens me, it amuses me, it surprises me and it angers me
were considered, which will be presented below.
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Regarding the highest number of likes, the one that obtained 3.1k was
published on June 29, 2021, with the text: “The University of the Americas
Puebla, regarding the events of this day on its campus, reports:”; The
second publication obtained 2.6k and corresponds to the one made on
June 19, 2021, with the text: “The #UDLAP invites you to the webi-
nar for the presentation of the book 'Natural lighting through windows:
Window criteria for climates in Mexico' . Register your attendance at
www.UDLAP.mx/webinarseditorial”; and the third publication with 2.3k
refers to “The demonstration in the vicinity of the University demon-
strates the strength of the ubLAP community and its interest in returning
to campus. #YoSoyUDLAP” and was published on August 30, 2021 with 2.3k

U D I.Ap EDITORIAL UDLAP PRESENTA

San Andrés Cholula, Puebla, a 29 de junic de 2021 ‘

Ala opinién pablica,

Esta s,

Eitado de

Puetia

PRESENTAN:
Mtre. Maric Raitelll

o e hastaof

Universidad Nacicnal de
Tucumén, Argentina

e et o malesti a d Frvacion e biems  darechon.

S esgetar

squivias Ferndndez
da Valladolld, Espana

s

ILUMINACION NATURAL [y
A TRAUE‘S DE VENTANAS ‘ y Universidad de las Américas Puebla,

México (autora del 1ibro)

Durante €521 mafana, s of blogues d ko acsens o campasspor arts de herzas s surad saatal s, o estisfaehes.y srpleados que e
forma sequea

MIERCOLES - 23
JUNIO
17:00 H

cusoummabo

Y cciacas UDLAP

z

Figure 1. The three posts with the most likes from UDLAP.
Source: UDLAP Facebook Page, June 29, 2021, June 19, 2021 and
August 30, 2021.
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Perhaps something that can produce a bias in the ubLAP publications is
the internal situation that was experienced regarding the takeover of
the facilities by an armed group, since two of the publications with the
greatest response refer to this event, while that the third publication is
more academic and deals with the presentation of a book.

For the highest number of loves (with 2k), ubLAP published the following
on May 10, 2021: “After 415 days closed, the time has come to open
our doors. Today we welcome our community in this #SafeReturnTo-
Campus”; The second note (with 1.3k) was published on July 3, 2021,
with the text: “UDLAP means institutional prestige. We are the best
private university in Mexico and one of the most important in Latin Amer-
ica, thanks to our accredited academic programs, excellent professors,
international experience and successful graduates #YoSoyUDLAP #Or-
gulloUDLAP”, where the sense of belonging is emphasized, and thirdly
place (with 1.2k) is the same publication that has the third place with
the most likes. All three are focused on love and actions for the university.

Figure 2. The three most liked posts from UDLAP.
Source: UDLAP Facebook page, May 10, 2021, July 3, 2021 and
August 30, 2021.
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Regarding the | care, the ubLAP obtained 159 on July 12, 2021 with a
statement whose text says: “To public opinion and the UDLAP com-
munity”; 153 with a text published on May 5, 2021, which said: “To
the university community, Regarding the return of in-person activities,
we inform the following: https://bit.ly/3upMDvV”; and with 136 in the
following text published on August 20, 2021: “To the university com-
munity.” It is evident that the community that follows the university's
Facebook cares a lot about what happens there.

UDLAP UDLAP

San Andrés Chalula, Puebla, a 5 de mayo de 2021
san Andrés Cholula, Puebla, a 12 de julio de 2021 A la comunidad universitaria:
114 e o 102 Secetacs o Eccion Gl Extad de Pt e s sLinaambentn par e resmadaci do nctvidades eadimicas pricices om e
censeines
A la opinién pablica y a la comunidad UDLAP: h
€l estatuto orgénico de la Fundacion Universidad de las Américas Puebla establece en su L Aoy RIS ke 6 SURs oo st S i o Wi s

articulo 11 que es posible nombrar un Rector interino en coordinacién con el Consejo

Empresarial de la Institucidn y que éste no serd por un plazo mayor 3 un afio. hebur gz og sl splebvzrpeeieirai S ot gl sl
En complemento, en su articulo 7 establec i aRectar seran. rado: Pz
i diante | g A #é de bt Eatndo e i, o e by
por el Cansejo creacin exp un comité de biisqueda. i eyl sk ot ok
Todavezel de dichas ddusulas ocedente el del
Sr. Armando Rios Piter dado que el proceso de designacidn no ha cumplido con la
normatividad vigenta.
Para mayor informacién sobre el estatuto orgdnico de la institucidn consultar: campus
hittps:/ fwww. udlap.mx festatuto/
poseLin e tercar,
—
Atentamente, a -
LA e, . b
s e gt o
Fundacion Universidad de las Américas Puebla Rl
Aantamneete,
Ofing de Rectorts
u ERs A DE LAs AMERICAS =

UDLAP.

San Andrés Cholula, Puebla, a 20 de agosto de 2021
A la comunidad universitaria:

El Patronato de la FUDLAP respalda y otorga un voto de confianza a favor del Dr. Luis Emesto
Derbez Bautista, Mtra. Ménica Ruiz Huerta, Miro. Mario Vallejo Pérez y Mtro. Jesus Salvador
Mijangos Patifio, quienes han solicitado licencia en el ejercicio de sus funciones y se les autoriza
para que respondan a los sefialamientos que se han formulado en su contra, y se aboquen al
esclarecimiento de los hechos que se les atribuyen en lo personal.

Por tal motivo, el Patronato de la FUDLAP, encabezado por su Presidenta Margarita Jenkins de
Landa, en coordinacién con el Consejo Empresarial de la Institucién, con fundamento en el
Estatuto Organico de la Fundacion Universidad e las Américas Puebla, ha tenido a bien nombrar
con efecto inmediato a la Dra. Cecilia Anaya Berrios como Rectora Interina de la Universidad de
las Américas Puebla.

El Patronato legitimo encabezado por su Presidenta Margarita Jenkins de Landa, confia en que
el Dr. Luis Emesto Derbez Bautista, su equipo directivo y los abogados, podran demostrar su
inocencia ante los tribunales competentes, de quienes exigimos resoluciones prontas e
imparciales.

Atentamente,

Patronato de la Fundacion Universidad de las Américas Puebla

Fundacién Universidad de las Américas Puebla
Exhacienda Sta. Ca ir, 72810, San Andrés Cholula, Puebla, México.
Conmi 2222229 2000 - 800 2277 400

udiap.mx

Figure 3. The three posts I care most about from UDLAP.
Source: UDLAP Facebook page, July 12, 2021, May 5, 2021 and August 20, 2021.
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Among the ubLAP publications that sadden me the most, one with 527
stands out, published on October 7, 2021, which mentions: “To our
players, university community and Azteca fans”, visually accompanied
by a statement about the withdrawal of the team from American foot-
ball of the 2021 ONEFA season. There is also a publication with 404 it
saddens me, it is a note without an image that was published on July 2,
2021 and said: “Respect for our house of studies is our greatest objec-
tive, we need to recover the house of the entire # “UDLAP Communi-
ty #YoSoyUDLAP”; and another with 383, published on June 29, 2021,
with the text: “The university community, regarding the Summer Il pe-
riod, is informed of the following”, which is supported by the image that
says “activities are suspended in person to safeguard the student and
academic community during the summer period.”

A la comunidad universitaria:

Los acontecimientos que sucedieron el dia de hoy en el campus de la universidad son un

San Andrés Cholula a 29 de junio de 2021

UDLAP,

San Andrés Cholula, Puebla, a7 de octubre de 2021
A nuestros jugadores, comunidad universitaria y aficion Azteca:

Alo largo de mas de 45 afios de historia deportiva, la Universidad de las Américas Puebla (UDLAP) ha encaminado sus esfuerzos para
consolidar un programa de excelencia en la formacion de estudiantes deportistas y, con ello, contribuir al desarrollo del deporte

completo acto de arbitrariedad a partir de un proceso legal que no es en contra de la
Fundacion Universidad de las Américas Fuebla. La UDLAF no estd sujeta a ningln proceso
judicial o administrative: por lo que podemos continuar prestando nuestros servicios
educativos, Ademds de que recientemente la autoridad educativa nos otorgé la autorizacién
para reanudar las actividades académicas practicas presenciales, como se ha informado en
comunicados previos.

Sin embargo, nuestra obligacién es salvaguardar a nuestra comunidad estudiantil y
académica que participard en el periodo de Verano |, el cual inicia este m-én:cles 30 de]umo
Por lo que la institucion ha decidido der las actividad di

bajo la en linea, durante todo el periodo antes
menclunadc\. Por lo anterior, los estudiantes que inscribieron cursos académicos con
maodalidad Hybrid con salén asignado, seran impartidos en linea; los laboratorios remediales
y los laboratorios de integracion por el momento se suspenden hasta nuevo aviso,

universitario en nuestro pais;

[ ia de uno de I 4 4 institucion ha estado marcada por campeonatos y subcampeonatos;
por generaciones de jugadores aguerridos que nos han llenado de gloria y han dejado en el Templo del Dolor pasidn y entrega en cada
temporada; por el corazén de una aficién de sangre verde comprometida con la tribu Azteca

Durante el periodo de confinamiento y hasta el dia de hoy, nuestros jugadores, entrenadores y staff de apoyo han trabajado
incansablemente para alcanzar los objetivos deportivos y estar preparados para participar en una temporada que, a pesar de las
condiciones adversas originadas por la pandemia de COVID-19, esta por comenzar en las proximas semanas.

Actualmente nos enfrentamos a la dificil e inaceptable situacién de no tener la posesidn fisica de nuestro campus y con ello se ve
comprometida la realizacién de diversas actividades que afectan directamente el desarrollo del programa deportivo de Futbol
Americano,

Por lo anterior, y en concordancia con los valores de la UDLAP, informamos con gran pesar que al no tener las condiciones necesarias.
para salvaguardar la integridad fisica de nuestros estudiantes deportistas y oftecer los servicios requeridos para Ia realizacién de los
encuentros deportivos, a institucién ha declinado la participacion del equipo representativo Aztecas de Futbol Americano en la
Temporada 2021 de la Organizacién Nacional Estudiantil de Futbol Americano, A.C. (ONEFA).

Les solicitamos mantenerse informados a través de los canales de comunicacion
institucionales: UDLAP Informa, correo electrdnico y redes sociales, o bien, a través del

Lament: e que, bajo lzs actuales, quienes la comunidad y la aficién del
futbol i tengamos la d i UDLAP en esta temporada. Hoy
més que nun apoyo para la gran familia Azt lolargod
décadas.

siguiente enlace: . " . . . "
4 - Reiteramos nuestro compromiso de seguir luchando para recuperar nuestro campus. Confiamos en que la legalidad prevalecera y que
wy pmxfregresoalcampus pronto estaremos en condiciones para retomar las actividades universitarias en beneficio de la comunidad UDLAP y de la gran aficién
Azteca.
Atentamente, Atentamente,
Oficina de Rectoria Oficina de Rectoria
U N VERS DE L 5 M 4 s P E UNIVERSIDAD DE LAS AMERICAS PUEBLA

Figure 4. The images of the two posts that make me most sad about UDLAP.
Source: UDLAP Facebook page, October 7, 2021 and June 29, 2021.

The publications with the most fun from UDLAP are the following: one
with 84, published on February 26, 2021, which indicates: “To the uni-
versity community, regarding the return of in-person activities, we in-
form the following”, this links to the image that refers to postponing the
return to school. There is also a publication with 66, which was made
on September 24, 2021, with the text: “For UDLAP, the most important
thing is the well-being of our community g% Stay informed through
institutional communication channels”; and another with 56, the pub-
lication of April 7, 2021, with the text: “To the university community,
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Regarding the return of in-person activities, we inform the following”,
which links to the image that mentions the decision to conclude the online
spring term.

UDLAP UDIAP- UNIVERSIDAD DE LAS AMERICAS PUEBLA

drés Cholula, Puebl: de feb d

Ala comunidad universitaria:

2020,1a
tas disposic i Fipasado 22
presente, Educacion del a

condiciones para el retorno a las aulas.

Ante estos sefialamientos y manteniendo la decisién insticucional de priviegiar la seguridad y salud de la comunidad
universitaria y respetar los disposiciones. de 1os uloridades de educacion federal y esuatal sobre cualquier otra
iders pesar de a5

Porlo anterior, la

Primavera 12021 (trimestral): hasta el 10 de abril de 2021.

Informamas tambico a | faultad y 2 todh s 200 €t4n asignadas en
ol e 2021

estar disponities. para 1as diversas actividades que se realizardn durante el semestre de Primavera ¥ la planeacion.del
Verang 2021,

Il::mzh. dejonds adelantarse si ol semiforo & i
ress delatechamencionaduenesecomuneage, Su seguridad y educacion
202 ks e o S Souse o, s soces i oo o s son lo mas importante

wwudlapmiciregresoslcampus

Atestomente,
Oficina de Rectoris

UDLAP.

San Andrés Cholula, Puebla, a 7 de abril de 2021
Ala comunidad universitaria:

La universidad se ha tenido atenta a las dit i L toridades federales y estatales

sobreel Jases. A pesar d 6 | campus, el pasado martes 6 de
abri, el gobiemo del Estado de Puebla ratifics el semaforo sanitario en naranja alto manifestando que atn no
existen las condiciones para un regreso a clases presenciales.

Manteniendo Ia decisin insttucionsl de respetar las disposiciones de las autoridsdes de educacion federaly
estatal, y ante la ratificacion la
fecha que habiamos programado, la Universidad de las Américas Puebla comunica a su comunidad que
hemos tomado la decision de concluir el periodo de Primavera 2021 bajo la modalidad de ensefianza en
linea. Como esta definido en el calendario escolar, las fechas para terminar los periodos, semestral y
trimestral, seran:

Primavera 2021 (semestral): viernes 14 de mayo de 2021.
2021 (tri & junio de 2021

" et nad
temporsimente en teletrabajo, que s regreso a campus se paspone hxxla nuevo aviso. Les solicitamos tomar
Verano 2021y la

planeacion del semestre de Otorio 2021.

La universidad se mantendra dispuesta y lista para el retorno presencal al campus. En cuanto el seméforo
santaio sea considerado verde por las autordades del gobierno del Estado de Puebra informaremos a la
1a ap

nuestros estudiantes, académicos, administrativos y demis mbambros de 1 comunided unbvrditais o
estar atentos de cualquier modificacién del semforo sanitario de las autoridades, ya que, posterior a
ivie la brevedad posible. Esta comunicacion se realizaré a través de
los medios  institucionales: UDLAP Informa, correo electrénico y redes sociales, asi como en la liga
www.udlap.mx/regresoalcampus.

Atentamente,

Oficina de Rectoria

UNIVERSIDAD DE LAS AMERICAS PUEBLA

Figure 5. The three posts that amuse me the most from UDLAP.
Source: UDLAP Facebook page, February 26, 2021, September 24, 2021 and
April 7, 2021.

Regarding wows me, UDLAP scored 511, with the May 10 post having
garnered the highest number of likes; 162 with the publication of October
22,2020, with the text: “We reiterate our gratitude for the work carried
out by the National Guard in all its instances, especially the actions car-
ried out by the National Cyber Incident Response Center”; and 98 with
the publication of June 29, 2021, with the text: “The University of the
Americas Puebla, about the events of this day on its campus, reports”,
which links to a statement regarding the armed takeover of the university.
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UDLAP UDLAP,

San Andrés Cholula, Puebla, a 29 de junio de 2021

A la opinkén pblica. San Andrés Cholula, Puebla, a 22 de octubre de 2020

s ot ik i o La Universidad de las Américas Puebla valora el trabajo realizado por la Guardia

Nacional en todas sus instancias. En esta ocasion, la institucion agradece muy
ke especialmente las acciones realizadas por el Centro Nacional de Respuesta a
< g Incidentes Cibernéticos (CERT-MX) de la Direccion General Cientifica de la Guardia
Nacional, encabezada por el Dr. Luis Rodriguez Bucio, comandante de la Guardia
S i g . S Py B P Nacional, por su intervencién que permitié evitar un ataque cibernético a nuestros
i de tecnologia de la i ion. El trabaj inado que hemos realizado
para la tarea de prevencion de un ataque de denegacion de servicio, permitio que se
i idad de lainformaciony iario d ist
delsnatueion beneficio de toda la comunidad UDLAP.
v5y oy Con su trabajo y la labor conjunta entre nuestras instituciones, hemos podido
or roteges s cemuriad ant b anceriade COMO 19 comprobar la calidad profesional y capacidad tecnolégica de la Guardia Nacional,
Senkins ambas instrumentales en la proteccion y defensa del Estado de derecho en nuestro
[ reion . pais. Todo ello como corresponde al mandato presidencial que dio origen a la
etk e I NN CoRGNe £ PRl institucion en favor y defensa de todos los ciudadanos de México.
o o Lcumntacon
doctorados ok por FUPES y AGSCOC. e 1700 cro o
Reiteramos nuestro agradecimiento al gobierno de la republica y a la administracion
a & o Naci ! y " -
ooty ortrinpetbicetuiz momento. e de I.a Guardia Nacional por esta accion, y reiteramos r!uestr? compromiso en trabajar
p ” = c conjuntamente con ellos en la construccién de un mejor pais.
Perioies egikados wlmessnivon  eadbnce
g de « s s dpicod de o
e vy
La bGP i % Atentamente,
Jrsperiny mpene un cks del Oficina de Rectoria
Foertonetckante y engiein.
UNIVERSIDAD DE LAS AMERICAS PUEBLA

Figure 6. The three posts that surprise me the most from UDLAP.
Source: UDLAP Facebook Page, May 10, 2021, October 22, 2020
and June 29, 2021.

The UDLAP has 155 angry me in the publication of July 3, 2021, with the
text: “Students have organized themselves in different peaceful protest
acts to demand that the state government liberate the campus with
the hashtags: #YoSoyUDLAP, #CampusLibre and #supportmydirector”;
148 in the publication of August 23, 2021, which says: “To the univer-
sity community” and introduces a statement stating that classes will
continue online, and the possible dates for return; and 108 in a later
publication, dated September 24, 2021, but related to the previous one,
with the text: “For UDLAP, the most important thing is the well-being
of our community 2% Stay informed through institutional communi-
cation channels. ”
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UDLAP.

San Andrés Chalula, Puebla, a 23 de agosto de 2021
Ala comunidad universitaria:

Bl pasado 19 de agosto el Gobierno del Estado de Puebla informd que. debido al nimero creciente de casos de

contagios y deflneiones registrados en los 0Itimas dias, & nivel de fiesgo ImBI 3 nivel mAximo, Privilegiandola

seguridad y salud de la comunidad universitaria sobre cualquier otra consideracién, ¥ al no contar con las
o garantizarel ] lasck

en
<on ¢l p Hybrid UDLAP, de 13 siguiente

manera

Maestrias: [ueves 14 de octubre de 2021 (Inicia del periodo Otofio 11 2621)

£5 impartante recordar que, una vez que s den las condiciones para un retorne seguro al campus, el sistema
Hybrid UDLAPofrece 1a opcidn de continuar en linea o de forma presencial

Informamos también a la totalidad de I facultad y a todes los empleados administratives que no estarin
#3ignados n eletrabajo, QuE 54 fegreso al CAMpus se Paspone hasta e 27 de septicmbre de 202). 5 existen las ! b
condiciones adecuadas para asi hacerlo 2 |l

Nuestra compromiso es contar con las condiciones para un retorna ordenado y seguro en beneficio de toda la
comunidad UDLAP, por |o que &s indispensable mantenerse informados a través de Ios canales de comunicacidn
Tograrle cormea electrénico  redes sociales, o

Su seguridad y educacién
son lo mas importante

de I
bien, a través de[a liga
Atentamente,

Oficina de Rectoria

UNIVERSIBAD DE LAS AMERICAS PUEBLA

Figure 7. The three posts that annoy me the most from UDLAP.
Source: UDLAP Facebook page, July 3, 2021, August 23, 2021 and Septem-
ber 24, 2021.

Generation variable

For the generation variable, the highest frequency of favorable comments
and negative comments were taken into account, such that the publi-
cation of June 29, 2021 obtained 872 favorable comments as opposed
to 49 negative comments and corresponds to one of the three publica-
tions with it amazes me more.

www.zincografia.cuaad.udg.mx - REFLECTION SECTION|| 102



YEAR 7

VoLUME 14 OCTOBER 2023

DOI: 10.32870/ZCR.V7114.212 ISSN: 2448-8437

UDLAP

San Andrés Cholula, Puebla, a 29 de junio de 2021
Ala opinién pablica,

Esta maans,

o d
Pt Horenc de o

st e
vigernehasta el

cunbquie et de molestia o e privacion e ieresy darechen.

impidendd

simima,

Dot et masans, tras o b dr o accicn o campass por parts e hoszas do sguidad antatl st o et y erspleadon oo &
» as instalaciones de o de .

ara proteger arwestr comuridadtanta I pardiemia de COAG 10,

L UDLAP y ba Fundacion Mary Sireet Senkins pimonio.
prasson

oy iy cesiades ey y permitis e o
petaciind insttuckon csnonoe con normabdd

L3 UDLA? &5 una uriversisd scadirics en Wico y matstriss
octoredon acaeditados por FMPES. ol rganisno iniseacional SACICOC. Al a sgretan ms de 1,700 choddanas comprometidos con o pas, B

et sitscite sbvana ¢ qe zomo esnhanes,
prodesores, ad  miembios 2

perionaies segioados admiisiration y académices.

™ ol respeto o et a a chgniad de b
comiridsc UDUAP.
[ -

e del Estado, cuyo i objeto ha sido imponer un acio degal
st estudantes y emheats.

Figure 8. Publication with the highest number of favorable comments.
Source: UDLAP Facebook page, June 29, 2021.

Some of the comments favorable or in support of the publication are
the following:

< Total and absolute support to the UDLAP community
< Full support to ubLAP &8 UR

¢ We demand respect and freedom to Universities and Public and
Private schools. #apoyoudlap

<> All our support to UDLAP 2 & #UDLAP #Libre

< #apoyocomunidadudlap My support for UDLAP, the students
and the educational community.

< ubLAP we are together! If we have to gather signatures, post,
speak, demand, label the government. | am willing as an ex-ubLAP
to raise my voice in favor of education and to defend SO many
Udlap students and community that are currently being affected.

While some of the negative comments are as follows:

< | would like that just as they arrived at UDLAP today, they would
arrive where the criminals are (assailants, rapists, kidnappers...),
but we already know what the authorities in Puebla are missing.
| am a graduate of Buap and | sincerely support Udlap in this
difficult time.
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< This type of circumstances deminishes the prestige of the Uni-
versity and, above all, raises doubt about the values with which
they educate their students. | hope they fix their situation at
home and don't expose their issues in the open air.

< It cannot believe how the Government attacks Private educational
facilities in this way, many of the best professionals in Mexico
graduate from UDLAP, they are attacking the future of Mexico

One of the posts garnered 200 negative comments with 89 favorable
comments and was published onJuly 1, 2021.

UDLAP

5an Andrés Cholula a 1 de julio de 2021

A quien corresponda:

En relacion a la solicitud que hicieron los denominados enuevos patronoss de la Fundacidn
Universidad de las Américas Puebla, especificamente el sefior Horacio Magafia Martinez, en el
sentido de sostener una reunion en nuestro caracter de vieerrectoras de la institucién y en el
emendido de que existen diversos procesos juridicos en tramite. que definiran quiénes son
los patrenos del de la ; aunade a que tal y como ya se ha
manifestado pablicamente existen ¥ que impiden la
formacion e integracién de un nueve patronato, se hace imposiblesl poder sostener una reunidn
£on quien o quienes, ¢on tal caracter se ostentan, en donde se raten temas que dnicamente
conciernen al patronato legalmente constituide, ya que de atra forma vielariamos el secrete y
la confidencialidad que, como funcionarias de la institucién, debemos guardar

En esa tesitura, lavoluntad de las suscritas siempre serd la de apoyar y respaldar al patronato
legalmente constituidoe en términos de ley, de ahi que una vez que la autoridad competente
decrete, sustentada en derecho, quiénes son fos miembros del patronato y como se conforma
Bste, ACLUATEMOS €N CONSeCuencia

En tanto eso sucede, y al no existir resolucion judicial que reconozca a un Nuevo patonato,
ni a sus miembros, seguiremos rindiendo cuentas al rector legalmente designado hasta el dia
de hoy v al patronato legaimente nombrado y reconocido.

Atentamente,
) / 2P
o tas Cal /dcw s i
Dra. Cecilia Afiaya Berrios Mtra. Maria del Carmen Palafox Ramos
Vicerrectara Académica Vicerrectora de Asuntos Estudiantiles

Fundacién Universidad de las Americas Puebla
Ex haclenda Sta. Catasina MArtir, T80, San Asdrés Cholula, Puebla, Miésico
Conmutador +52222 229 30 06 + 800 2277 400

Figure 9. Post with the highest number of negative comments.
Source: UDLAP Facebook page, July 1, 2021.

Some of the negative comments are as follows:
< These circumstances had never happened before. It comes to

mind to see how the rector Enrique Cardenas got out of a Cholu-
la/4 @, Caminos truck. We all thought a lot about them! Then
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Nora arrived, and soon the others... and with them a host of le-
gal problems. They were so cool to see the original shield at the
main entrance. It's so cool to see the flag of Mexico and the Uni
flag in the Plaza de las Banderas.

< By questioning their organizational integrity, he also questioned
whether to continue supporting them in the raffles that help
student scholarships. Because | wonder if my effort truly reach-
es its purpose. | am not a former member of the university but |
always like to support those causes that are now unfortunately
called into question with neighborhood disputes. Not typical of
an institution of that magnitude.

<€ But what happens when 3 members of that legally constitut-
ed board of which they speak have arrest warrants for three
months now? What does "#supportUDLAP" really mean in a
case like this? Is supporting the UDLAP supporting a board that
has arrest warrants precisely for having embezzled the Mary
Street Jenkins Foundation (from which the university, and other
schools, also drinks), taking 720 million dollars belonging to said
Foundation to Barbados? ? From my perspective, no. That is not
supporting the UDLAP. Getting advice to see if the University
itself can legally form a new board of trustees, and looking for a
new rector (if he is involved in the embezzlement, as it seems),
is what should be done to really support the UDLAP. And yes,
also #yosoyudlap

< But who is doing these things, how is it possible that in a demo-
cratic country the government comes and imposes an owner on
a third party company? What a shady thing
Some positive comments are as follows:

< Total support for the UDLAP

< I hope things are clarified soon and in a positive way for our be-
loved institution. #exaUDLAP #todossomosUdlap #yosoyudlap

@ U Kexcellent posture &
It is worth mentioning that when they are favorable messages, follow-
ers generally use hashtags or heart-shaped emoticons with the colors
that identify the university.
Suggestion variable
For the suggestion variable, the number of times a publication was

shared is taken into account, which in this case corresponds to 3.4k,
which reaffirms the importance of the publication of June 29, 2021,
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which is also one of the three with more likes, it amazes me, it saddens
me and with more favorable comments.

UDLAP

San Andrés Cholula, Puebla, a 29 de junio de 2021
A la opinién pablica,

Exta mashiana, con e uso dhe L Faerza pliblics srmada, L instalaciones del campus de b Universidad de les Américas Pusbils (UDLAR) fusron somadas en un
intento de imponer 4 un reeve patonato en b inetiteciin nombeado por L Juns pars ol Cuidada de Les instituciones de Asistencis Privads del Evtado de
Fuitila. F15 ripoeiinili un ac1o do ibitraiecad abrichio ndebida & i pan demacrblits § seipilusd del Fitado de denicho, que i diipoends de un
[process legal que s Sagusr e conira cie Ly Furclacitn Mary Streed Jenkirn (FRSI, mis fo xd en contra de b Fundacion Universedad de Lis Amiicas Puelia,
Este aclo de despojo en contra de ba comunidad UDUAR serd denunciado comao tal anke las sutoridades.

Combecha 4 203, #n ur ejerci ante posibles e chr privaciin de bienes y derocher, La UDLAP promandd arte
dmqmuPrimemdemmunpmau-npmq.uhemrmﬁu|rmnomnﬂmmns1mimmhwmmﬂwu1mmns
il che hry. chandi cevteza - eferto que no sean remavidios los patronos. Jsim qus £33 N I s adm i, e s

cruabquiet actode malestin g de privackin de biered y derechon.

Sin respedar b wipension emitida por un juez fedesal conitra este tpo de 20108 ¥ hackendo evdents ka atoluta ilegalidad de esie 2010 y del despojo contea
UIDLAR queberes s oabentan como un nueswn patonatn de b Fundacion Mary Street Senking y L policls estatal nvadiencn nuestras instalsckores, impidiends
il aori al camgran de evudiante y empleadas v kn obligaean s deloi L totaldaed de ke etpacion de L UDLAR

Auimisme, y s impostar &l compeoeniso cpa a instiuzién conta o sedad, Las cuentas bancaras de la ureersdad han
sido ikegaimenite bloguesdar. con s fralded de- e ke de

Durafili &5th mahans, a5 o Blogues di k4 3000 ol CAmpis por parte &6 fusrEis de segundad statal anraedd, K Slaarti ¥ amplesdon qué W
encontraban al imteror de [a universidad, pudseron abandonar las instalacones de forma segues gracias al perional de seguridad de nuestra institucion.
Cumrermos enifatizar qoe b invasidn de nuestras inatalaciones se mealnd adicionabmente violando todas bys mediclas y peotocsion que hemaos implementadio
[P proegi & rasrvina comunidad ante L panciemi de COMD 19,

La UDLAP y ks Fundacson Mary Street Jenking {FMSI) 5o instituciones mmwmsmﬁm:mmmnum
propeca, por b que de ninguna manera se pusden i deberian afectar e mane in

Sedulamos que la \ﬂ"mmwru-r-nnu"rmmmnkulmm-ﬂwrwﬁamvhsmﬂnmlmhhrwwuh
epstaciin e L instituckin continie conmormakidd.

La UDLAF o5 una uriverskdad privada con prestigo y reconcdimienno scsinucs en Méo v a rivel imernacional. Cuenta con kcenclaturas, maesteiss v
dodn-adasnedudmpﬂiﬂiydaqmmmlanm\d SACSCOC. A afo egresan mis de 1,700 cludadanos comprometidos con o pel. B
[ fanal evth prisente, e e rank; il @ inbermaciorisles. en ks que figura dinds hace mdd de 10 afos.

umﬁﬂmttﬂﬁmlmﬂ“twﬂHmﬂemtqu{(m CONABTUETCS ETERETIN MisestTos estudiantes,
pmuwmmnmvmmwwwnwmhwﬁmammmhnmmlru
umpm ! i =3 o i vy 4 Lk inzalack recurson, dogurmento de L instinsciin, auicoma ki bisnes.

?r
Mamaumoﬂmhmmnnmmnemmnmmmﬂmammmmrﬂmﬁmahwmﬁru
comunidad UDLAR

La UDLAP haoe un llarmada a los miermbron de rausestra comunicdad, o L sociedad civil, lon ceganisman acaddmicon v evhadiantie, o secton privada, nuestron.
Peproserianins en ber congreser eeatal y fedieral, ati come 3 tados o cludadamen, 2 pronunciare en conira de ewe o st que Remos wwiide per
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Figure 10. Post with the highest number of shares.
Source: UDLAP Facebook page, June 29, 2021.

Table 2 shows the total number of reactions obtained in the publica-
tions, subcategorized; Now, in Table 3, the three maximum values of
each of them are presented, in addition to the largest data of the gen-
eration variable and the suggestion variable to identify where there are
coincidences.
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Table 3. Maximum values of each variable
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Variable response Like Love Hug Sad Hahaha Wow Angry
lo. 3.1k 2k 159 527 84 511 155
20. 2.6K 1.3k 153 404 66 164 108
3o. 2.3k 1.2k 136 383 56 98 148

Variable generation

Positive comments

Negative commentarios

Variable suggesrtion (Number of times shared)

872

200

3.4k

Source: self-made

It was found that the publication of June 29, 2021, which explains the situa-
tion of the university, coincides in five analyzed aspects, while the publication
of August 30, 2021, referring to the free campus, coincides with the
sub-variables of me | like it and | love it, and the one on September 24,
2021, where there is talk of continuing with online classes, coincides
with what amuses me and makes me angry.

& Conclusions The number of publications is not necessarily directly proportional to
the number of likes nor is it correlational to the number of followers of
an account, everything is variable, and although a trend can be defined,
one cannot be completely certain of what will happen, as For example,
when the analysis of UDLAP's Facebook was carried out it had 19,367

and five months later it has 271,725 followers.

Sometimes it is evident that followers observe without reacting or shar-
ing; However, when a political situation arises, as occurred at UDLAP, it
generates greater interest than usual on the part of its followers, among
whom could include students, graduates or people who are part of the
UDLAP community. and seek to support the university, a situation that
is evidenced by the publications related to official communications for
UDLAP's own activities that obtained great importance, with the great-
est frequency in reactions, favorable comments and sharing actions,
which marks a great importance based on the engagement established
throughout this document in the management of social networks for
educational institutions.

Of the 21 publications of the variables analyzed, only four made refer-
ence to topics of sense of belonging such as | am ubLAp, We continue
with online classes and the presentation of the book Natural lighting
through the windows, the rest were extremely important to make clar-
ifications and show what was happening at the university, as well as to
maintain communication with the followers.
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It is common for the same publication to have the highest frequency
of interactions, as occurred in the period analyzed, in which the pub-
lication of June 21, 2021, where a statement is issued to explain the
political situation of the university, obtained first place with the highest
number of likes, the third place with the highest number of saddens
me, the third place with the highest number of amazes me, the highest
number of favorable comments and the highest number of shares.

Furthermore, the reactions of followers can be polarized, such is the
case of the publication of September 24, 2021, where reference is made
to the continuation of online classes, which obtained second place for
the most fun and the third with the most annoys me.

Definitely the main reactions, according to the frequency presented, are
in order from greatest to least quantity: | like it with up to 3.1k, | love it
with up to 1.3k, it saddens me with up to 527, it amazes me with up to
511, | care with 159, | get angry at 155 and amused at 84, which was
the least used.

With respect to the generation variable, until now there have always
been more favorable comments than negative ones, which speaks of a
community in favor of the university, that supports and has a marked
sense of belonging. ®
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